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Introduction
This draft standard is based on national and international discussions. Your comments on this draft are invited and will assist in
the preparation of the consequent standard.

For international standards, comments will be reviewed by the relevant UK national committee before sending the consensus
UK vote and comments to the international committee, which will then decide appropriate action. If the international standard is
approved, it is usual for the text to be published as a British Standard.

For national standards, comments will be reviewed by the relevant UK national committee and the resulting standards published
as a British Standard.

UK Vote
Please indicate whether you consider the UK should submit a negative (with supporting technical reasons) or positive vote on
this draft. Please indicate if you are aware of any reason why this draft standard should not be published as a British Standard.

Submission of Comments
- Annotated drafts are not acceptable and will be rejected.

- All comments should be submitted online at https://standardsdevelopment.bsigroup.com/. You will need to register in
order to comment.

Template for comments and secretariat observations Date: xx/xx/20xx Document: ISO/DIS xxxx

1 2 (3) 4 5 (6) 7

MB Clause No./ Subclause
No./Annex (e.g. 3.1)

Paragraph/
Figure/Table/Note

Type of
comment

Commend (justification
for change) by the MB

Proposed change by the MB Secretariat observations on
each comment submitted

3.1 Definition 1 ed Definition is ambiguous and needs
clarifying.

Amend to read '...so that the mains
connector to which no connection...'

6.4 Paragraph 2 te The use of the UV photometer as
an alternative cannot be supported
as serious problems have been
encountered in its use in the UK.

Delete reference to UV photometer.
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Foreword

ISO (the International Organization for Standardization) is a worldwide federation of national standards 
bodies (ISO member bodies). The work of preparing International Standards is normally carried out through 
ISO technical committees. Each member body interested in a subject for which a technical committee 
has been established, has the right to be represented on that committee. International organizations, 
governmental and non-governmental, in liaison with ISO, also take part in the work. ISO collaborates closely 
with the International Electrotechnical Commission (IEC) on all matters of electrotechnical standardization.

The procedures used to develop this document and those intended for its further maintenance are described 
in the ISO/IEC Directives, Part 1. In particular, the different approval criteria needed for the different types 
of ISO documents should be noted. This document was drafted in accordance with the editorial rules of the 
ISO/IEC Directives, Part 2 (see www.iso.org/directives).

ISO draws attention to the possibility that the implementation of this document may involve the use of (a) 
patent(s). ISO takes no position concerning the evidence, validity or applicability of any claimed patent 
rights in respect thereof. As of the date of publication of this document, ISO had not received notice of (a) 
patent(s) which may be required to implement this document. However, implementers are cautioned that 
this may not represent the latest information, which may be obtained from the patent database available at 
www.iso.org/patents. ISO shall not be held responsible for identifying any or all such patent rights.

Any trade name used in this document is information given for the convenience of users and does not 
constitute an endorsement.

For an explanation of the voluntary nature of standards, the meaning of ISO specific terms and expressions 
related to conformity assessment, as well as information about ISO's adherence to the World Trade 
Organization (WTO) principles in the Technical Barriers to Trade (TBT), see www.iso.org/iso/foreword.html.

This document was prepared by Technical Committee ISO/TC  46, Information and documentation, 
Subcommittee SC 8, Quality - Statistics and performance evaluation.

Any feedback or questions on this document should be directed to the user’s national standards body. A 
complete listing of these bodies can be found at www.iso.org/members.html.
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Introduction

This document provides guidance to the museum community on assessing the impact of museums for 
individuals and society. It specifies the aspects of museum and describes methods to be used of museum of 
all types. Some methods are already used in museums while others are derived from museum literature (see 
bibliography).

Annex  A of this International Standard gives examples of impact surveys for different target groups of 
museums.
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DRAFT International Standard ISO/DIS 16687:2024(en)

Impact assessment for museums

1	 Scope

This document defines and describes methods for measuring and assessing the impact of museums on 
individuals and on society. The methods described can be used for identifying areas of influence of museums 
and their services, and for reporting such influence to stakeholders and the general public.

This document is not intended to exclude the use of further instruments for assessing the impact of museums. 
This document does not deal with quality indicators for museums (see ISO 21246).

Not all methods described in this International Standard may apply to all museums at any time. Limitations 
on the applicability of individual methods are specified in the descriptions of the methods in this document.

2	 Normative references

The following documents are referred to in the text in such a way that some or all of their content constitutes 
requirements of this document. For dated references, only the edition cited applies. For undated references, 
the latest edition of the referenced document (including any amendments) applies.

ISO 16439, Information and documentation — Methods and procedures for assessing the impact of libraries

ISO 18461, International museum statistics

ISO 21246, Information and documentation — Key indicators for museums

3	 Terms and definitions

ISO and IEC maintain terminology databases for use in standardization at the following addresses:

—	 ISO Online browsing platform: available at https://​www​.iso​.org/​obp

—	 IEC Electropedia: available at https://​www​.electropedia​.org/​

3.1
access
[physical] right, opportunity, means of finding, using or retrieving information, of using a service; or 
entering a building

[SOURCE: ISO 11620:2023 3.2]

3.2
accessibility
ease of reaching and using a service or facility

[SOURCE: ISO 11620:2023, 3.3]

3.3
altruistic value
value that is placed on a good or service giving the opportunity to be taken advantage of by others than the 
valuating person

1
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3.4
anecdotal evidence
evidence based on anecdotes or stories, obtained informally from personal observations and experiences, 
not collected systematically nor empirically tested

[SOURCE: ISO 16439:2014 3.5]

3.5
attitude
disposition to respond in a given way toward a class of objects or ideas

[SOURCE: ISO 5426:2008 1.32]

3.6
benefit
helpful or good effect

[SOURCE: ISO 16439:2014; 3.7 modified, “or something intended to help” omitted]

3.7
bequest value
value of preserving (the existence of) a good or service to take advantage of in the future

3.8
community value
value that is placed on the existence of a resource that can be used by a whole community

3.9
contingent valuation
method for assessing the economic value of non-profit institutions and projects of public utility depending 
on potential users’ responses to survey questions, such as what they are willing to pay for a benefit (3.5) 
or feature (willingness-to-pay), or what they would accept as financial compensation if a certain benefit or 
feature was missing (willingness-to-accept)

Note 1 to entry: The method is used in environmental protection and health care, for example.

[SOURCE: ISO 16439:2014; 3.9]

3.10
cost-benefit analysis
process that assesses the relation between the cost of an undertaking and the monetary value of the 
resulting benefits

[SOURCE: ISO 16439:2014; 3.10]

3.11
cultural economics
branch of economics that studies the relation of culture to economic outcomes and explores cultural 
phenomena as economic factors

[SOURCE: ISO 16439:2014; 3.12]

3.12
cultural heritage
legacy of physical objects and intangible attributes of a group or a society that are inherited from past 
generations, maintained and protected in the present and preserved for future generations

[SOURCE: ISO 18461:2016(en), 2.1]

2
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3.13
digitization
process of converting analogue materials into digital form

[SOURCE: ISO 21246:2019, 3.13]

3.14
digitized object
digitally reproduced object

Note 1 to entry: A two-dimensional or three-dimensional object is counted as digitized if its metadata and at least one 
image of it are available in digital format.

Note  2  to entry:  Documents such as autographs, books or audiovisual documents are counted as digitized if their 
metadata and their contents are available in digital format.

Note 3 to entry: Documents (3.15) are included.

[SOURCE: ISO 21246:2019, 3.14]

3.15
economic impact
effect of a policy, institution, programme, or event on the economy of a given area

Note 1 to entry: Economic impact is usually measured in terms of changes in economic growth (output or value added) 
and associated changes in jobs (employment) and income (wages).

[SOURCE: ISO 16439:2014; 3.16]

3.16
educational services
learning sessions and learning materials and programmes in all formats for children and adults for the 
purpose of enhancing skills and knowledge

Note  1  to  entry:  This includes the provision of services for schools and the cooperation with other partners in 
preparing and offering educational services.

[SOURCE: ISO 21246:2019, 3.17]

3.17
effectiveness
measure of the degree to which given objectives are achieved

Note 1 to entry: An activity is effective if it maximizes the results it was established to produce.

[SOURCE: ISO 11620:2023, 3.22]

3.18
efficiency
measure of the utilisation of resources to realize a given objective

Note 1 to entry: An activity is efficient if it minimizes the use of resources, or produces better performance with the 
same resources.

[SOURCE: ISO 11620:2023, 3.23]

3.19
evaluation
process of determining the effectiveness (3.18), efficiency (3.19), benefit and relevance of a service or facility

[SOURCE: ISO 11620:2023, 3.25 modified, “utility” replaced by “benefit”]

3
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3.20
event
pre-arranged singular activity having an intent within the mission (3.28) of the museum

Note  1  to entry:  The activity would usually be of a cultural, educational, social, political or scholarly nature, and 
would take the form of lectures, film screening, theatre performances, round table discussions, vernissage, finnisage, 
museum night, etc.

Note 2 to entry: Events can be organized inside or outside the museum premises.

Note 3 to entry: Events inside the museum premises organized by institutions outside the museum and without the 
museum’s participation should be counted separately.

Note 4 to entry: Guided tours, programmes, exhibitions and virtual events are excluded.

[SOURCE: ISO 21246:2019, 3.21]

3.21
exhibition
curated display of museum objects or other items of cultural heritage on a clear concept and communicating 
a message

Note 1 to entry: Exhibitions can take place inside or outside the museum premises.

Note 2 to entry: Exhibitions can be temporary (3.49) or permanent (3.38).

Note 3 to entry: Virtual exhibitions are excluded.

Note 4 to entry: Exhibitions inside the museum premises organized by institutions outside the museum without the 
museum’s participation should be counted separately.

[SOURCE: ISO 18461:2016, 2.4.6]

3.22
existence value
value of knowing that a good or service exists even though it is not intended to use it at this given moment in time

3.23
focus group interview
focus group discussion
group interview (3.25) in the form of a moderated discussion among a small number of selected individuals 
on topics introduced by the moderator

[SOURCE: ISO 16439:2014, 3.23]

3.24
goal
desired state of affairs to be achieved by the implementation of agreed policies

[SOURCE: ISO 21246:2019, 3.24]

3.25
group  interview
interview (3.29) of an interviewer with a number of people who are assembled at some moment as a group, 
by posing a question and taking in the answer(s) of one or more members of this group

3.26
impact
change in an individual or group resulting from the contact with museum services

Note 1 to entry: The change can be tangible or intangible.

[SOURCE: ISO 16439:2023, 3.35 modified, “difference or” deleted, “library” replaced by “museum”]

4
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3.27
inferred evidence
conclusions derived by reasoning from known premises

3.28
interview
oral questioning technique which results in a transfer of information from the interviewee to an interviewer 
or researcher

Note 1 to entry: This technique obtains direct reactions to questions, in contrast to written questionnaires or self-
assessment (self-recording).

Note 2 to entry: Interviews can be subdivided according to the number of interviewees into one-to-one interviews and 
group interviews.

Note 3 to entry: Interviews can be structured, semi-structured or unstructured.

Note 4 to entry: Where semi-structured or unstructured interviews are used with a group of respondents, these are 
usually described as focus groups or focus group discussions.

[SOURCE: ISO 16439:2014, 3.30]

3.29
longitudinal study
two or more surveys, in which the same or a similar survey instrument is administered more than once 
to the same population, after a suitable time period has elapsed, to measure changes in patterns of usage, 
perceptions, attitudes, etc.

[SOURCE: ISO 16439:2014, 3.35]

3.30
mission
statement approved by the authorities formulating the organization's goals (3.24) and its choices in services 
and products development

[SOURCE: ISO 21246:2019, 3.28]

3.31
museum
non-profit, permanent institution in the service of society and its development, open to the public, which 
acquires, conserves, researches, communicates and exhibits the tangible and intangible heritage of humanity 
and its environment for the purposes of education, study and enjoyment

Note 1 to entry: Natural, archaeological and ethnographic monuments and sites and historical monuments and sites of 
a museum nature are included, if they maintain a collection similar to museums.

Note 2 to entry: Zoos, aquaria, arboreta and botanical gardens are included, but should be reported separately.

Note 3 to entry: Collections in institutions of higher education that serve only the purposes of teaching and study are 
excluded.

Note 4 to entry: Conservation institutes and exhibition galleries in libraries and archives centres are included if they 
conform to the definition of museum.

Note 5 to entry: To conform to the definition it is not necessary that an institution be called a museum, but that it has 
the role and function of a museum.

[SOURCE: ISO 21246:2019, 3.29]

3.32
observed evidence
evidence that is based on observing persons or processes

5
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3.33
option value
value that is placed on having the option to take advantage of a good or service at a later point in time

3.34
outcome
direct, pre-defined effect of the output related to goals and objectives of the museum’s planning (e.g. number 
of users, user satisfaction levels)

Note 1 to entry: This includes outcomes that concern the museum’s institution or community.

[SOURCE: ISO 16439:2014, 3.44, modified “library” replaced by “museum”]

3.35
output
products of museum processes

Note  1  to  entry:  Examples are number of exhibitions organized, number of objects acquired or number of opening 
hours per week.

[SOURCE: ISO 16439:2014, 3.45 modified, “library” replaced by “museum”, examples changed and deferred 
to “Examples”]

3.36
panel interview
interview (3.28) with persons who are willing to be approached more than once over a period of time

3.37
perception
awareness of the effects of single or multiple sensory stimuli

[SOURCE: ISO 5492:2008, 2.3]

3.38
permanent exhibition
long-term exhibition
exhibition (3.21) showing, over a long period of time, objects which are in long-term custody of the museum

[SOURCE: ISO 18461:2016, 2.4.13]

3.39
preservation
all measures taken, including financial and strategic decisions, to maintain the integrity and extend the life 
of documents (3.15) or collections

[SOURCE: ISO 5127:2017, 3.2.1.39, modified — Notes 1 and 2 to entry have been omitted.]

3.40
qualitative data
data describing, but not measuring the attributes or properties of an object, in particular the reasons for 
human actions

Note 1 to entry: The attributes can be categorized into classes that may be assigned numeric values.

[SOURCE: ISO 16439:2014, 3.52]

3.41
quantitative data
data in numerical form expressing a certain quantity, amount or range, amenable to statistical manipulation

Note 1 to entry: Quantitative data are usually expressed in measurement units.
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