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Introduction
This draft standard is based on national and international discussions. Your comments on this draft are invited and will assist in
the preparation of the consequent standard.

For international standards, comments will be reviewed by the relevant UK national committee before sending the consensus
UK vote and comments to the international committee, which will then decide appropriate action. If the international standard is
approved, it is usual for the text to be published as a British Standard.

For national standards, comments will be reviewed by the relevant UK national committee and the resulting standards published
as a British Standard.

UK Vote
Please indicate whether you consider the UK should submit a negative (with supporting technical reasons) or positive vote on
this draft. Please indicate if you are aware of any reason why this draft standard should not be published as a British Standard.

Submission of Comments
- Annotated drafts are not acceptable and will be rejected.

- All comments should be submitted online at https://standardsdevelopment.bsigroup.com/. You will need to register in
order to comment.

Template for comments and secretariat observations Date: xx/xx/20xx Document: ISO/DIS xxxx

1 2 (3) 4 5 (6) 7

MB Clause No./ Subclause
No./Annex (e.g. 3.1)

Paragraph/
Figure/Table/Note

Type of
comment

Commend (justification
for change) by the MB

Proposed change by the MB Secretariat observations on
each comment submitted

3.1 Definition 1 ed Definition is ambiguous and needs
clarifying.

Amend to read '...so that the mains
connector to which no connection...'

6.4 Paragraph 2 te The use of the UV photometer as
an alternative cannot be supported
as serious problems have been
encountered in its use in the UK.

Delete reference to UV photometer.
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Foreword

ISO  (the International Organization for Standardization) is a worldwide federation of national standards 
bodies (ISO member bodies). The work of preparing International Standards is normally carried out through 
ISO  technical committees. Each member body interested in a subject for which a technical committee 
has been established has the right to be represented on that committee. International organizations, 
governmental and non-governmental, in liaison with ISO, also take part in the work. ISO collaborates closely 
with the International Electrotechnical Commission (IEC) on all matters of electrotechnical standardization.

The procedures used to develop this document and those intended for its further maintenance are described 
in the ISO/IEC Directives, Part 1. In particular, the different approval criteria needed for the different types 
of ISO documents should be noted. This document was drafted in accordance with the editorial rules of the 
ISO/IEC Directives, Part 2 (see www.iso.org/directives).

ISO draws attention to the possibility that the implementation of this document may involve the use of (a) 
patent(s). ISO  takes no position concerning the evidence, validity or applicability of any claimed patent 
rights in respect thereof. As of the date of publication of this document, ISO had not received notice of (a) 
patent(s) which may be required to implement this document. However, implementers are cautioned that 
this may not represent the latest information, which may be obtained from the patent database available at 
www.iso.org/patents. ISO shall not be held responsible for identifying any or all such patent rights.

Any trade name used in this document is information given for the convenience of users and does not 
constitute an endorsement.

For an explanation of the voluntary nature of standards, the meaning of ISO specific terms and expressions 
related to conformity assessment, as well as information about ISO's adherence to the World Trade 
Organization (WTO) principles in the Technical Barriers to Trade (TBT), see www.iso.org/iso/foreword.html.

This document was prepared by ISO/PC 335, Guidelines for organizations to increase consumer understanding 
of online terms and conditions.

Any feedback or questions on this document should be directed to the user’s national standards body. A 
complete listing of these bodies can be found at www.iso.org/members.html.
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Introduction

The clarity of online terms and conditions (online T&Cs) is a matter of increasing relevance and importance 
to consumers as global markets and e-commerce flourish. More organizations tend to apply a set of online 
T&Cs to govern the sale. They set out, in writing, the extent of the organizations' and consumer's rights and 
responsibilities under the sale and the demarcated risk between them. Clear, accessible, fair, and easy-to-
understand online T&Cs are vital for consumers to make a fully informed decision prior to purchase or use 
of goods, services, digital content, and to access redress when they are dissatisfied with the product that 
they have purchased.

Unlike terms and conditions in traditional contracts, online T&Cs are not negotiated between parties. They 
are standard terms, on a “take it or leave it basis”. Consumers are recognized to acquiesce and comply 
with the terms and conditions while purchasing or using the goods, services, and digital content. As the 
organizations drafts the online T&Cs, there is a risk that these online T&Cs might be drafted to favor the 
organizations rather than the consumers. This can exacerbate the weaker position the consumer holds in 
the relationship, making it more likely that detriment will occur.

In addition, evidence shows that, since online T&Cs, which can involve input from the organizations legal 
teams of representatives, are often complicated, long, and involve legal jargon, a very small proportion of 
consumers properly read or understand them when buying online. This can make it difficult for them to 
make informed choices and result in a range of negative outcomes (e.g. not fully understanding what they 
have agreed to, or difficulties enforcing their rights). Informed individual choice is important because it 
helps drive innovation and competition, which boosts productivity and supports well-functioning markets.

Organizations and consumers are interdependent. Enhancing consumers' understanding and interpretation 
of online T&Cs is conducive to consumers making informed decisions, which can minimize or prevent 
aftercare issues, ultimately saving organizations’ money and time. Meanwhile, consumers can recognize 
that the organizations has made more efforts for them, which helps the organizations to establish a good 
corporate image, improves the user's trust, strengthens brand loyalty, and enhances market competitiveness.

This document provides guidance for organizations to increase consumer understanding of online terms 
and conditions, aiming to protect the interests of consumers and increase confidence and trust between 
organizations and consumers in the digital economy.
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