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ABOUT THE
ALUMINUM
ASSOCIATION

The Aluminum Association is
an industry-wide trade organization
representing over 80 companies in-
cluding all the primary producers
of aluminum in the United States,
leading manufacturers of semifabri-
cated aluminum products and prin-
cipal foundries and smelters.

The Association’s aims are to increase
public and industrial understanding of
aluminum and the aluminum industry
and-through its technical, statisti-
cal, marketing and informational
activities—to serve industries, con-
sumers, financial analysts, educators,
students, government agencies and
the public generally.

For the aluminum industry and
those industries that use aluminum,
the Association helps develop stan-
dards and designation systems, helps
prepare codes and specifications
involving aluminum products and
studies technical problems of the
industry.

The Association maintains and
periodically issues industry-wide statis-
tics and records which are used as an
authoritative source.

Association members also join
together on a number of commodity
and end-market committees to con-
duct industry-wide market develop-
ment programs.

USE OF THE INFORMATION

Any data and suggestions contained in this publication were
compiled and/or developed by The Aluminum Association.
In view of the variety of conditions and methods of use to
which such data and suggestions may be applied, the Aluminum
Association and its member companies assume no responsibility
or liability for the use of information contained herein. Neither
the Aluminum Association nor any of its member companies
give any warranties, express or implied, with respect to this
information.

Use of the Aluminum Association’s bar code standards is
voluntary and a matter of individual decision by each aluminum
producer and customer.,

All Aluminum Association published standards, data, specifica-
tions and other material are reviewed at least every five years and
revised, reaffirmed or withdrawn. Users are advised to contact
the Aluminum Association lo ascertain whether the information
in this publication has been superseded in the interim between
publication and proposed use.

Copyright 1985 by the Aluminum Association, Inc.
Pho?gco%)‘;ing prohizited. Fy
.- 5iid
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BAR CODE SYMBOLOGY
STANDARD
FOR CODE 39

FIRST EDITION
SEPTEMBER 1985

THE ALUMINUM ASSOCIATION
818 CONNECTICUT AVENUE, NW
WASHINGTON, DC 20006
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FOREWORD

This standard was compiled and written by the members of
the Aluminum Association’s Bar Code Task Force. At its first
meeting, held August 8, 1984, the Task Force determined that
Code 39 (also called Code 3—0f-9) is an appropriate symbology
for use in aluminum industry applications where standards for
other bar codes do not exist. Code 39 is alphanumeric, discrete
and self-checking. It has proven to be reliable in thousands of
applications since its introduction in 1975 and has been adopted
by the U.S. Department of Defense, the Automotive Industry
Action Group, and other organizations.

Code 39 is specified in a second standard written by the
Bar Code Task Force for a shipping label application, Bar-
Coded Package Identification Standard, also available from the
Aluminum Association. -

The specifications in this standard have been compiled from
previously published Code 39 symbology standards and in
consultation with other standards-writing bodies and bar code
experts. Comments and suggestions are welcome and should
be sent to the Bar Code Task Force at the Aluminum
Association.
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