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National foreword

This British Standard is the UK implementation of EN 15707:2008.

The UK participation in its preparation was entrusted to Technical
Committee SVS/3, Market research.

BSI, as a member of CEN, is obliged to publish EN 15707:2008 as a
British Standard. However, attention is drawn to the fact that during
the development of this European Standard, the UK committee voted
against its approval as a European Standard.

The reason for this negative vote is that, in the opinion of the UK
committee, this standard does not give sufficient recognition to the fact
that modelling can be, and is, used to derive audience estimates where
original data collection is impossible, impractical or unaffordable. It also
does not accommodate emerging methods of researching print media, in
particular the use of online data collection to supplement more
traditional means.

Independently, the standard could be used to ensure that the key
components of a more general standard are being applied in the specific
context of print media surveys. Broader provisions, which are in-line
with current recognized practice in the UK, can be found in
R0252:200d, Market, opinion and social research.

A list of organizations represented on this committee can be obtained on
request to its secretary.

This publication does not purport to include all the necessary provisions
of a contract. Users are responsible for its correct application.

Compliance with a British Standard cannot confer immunity
from legal obligations.

Amendments/corrigenda issued since publication

Date Comments

31 January 2009 Correction to national foreword
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Foreword

This document (EN 15707:2008) has been prepared by Technical Committee CEN/TC 376 “Project
Committee - Print media analyses services”, the secretariat of which is held by DIN.

This European Standard shall be given the status of a national standard, either by publication of an identical
text or by endorsement, at the latest by May 2009, and conflicting national standards shall be withdrawn at the
latest by May 20009.

Attention is drawn to the possibility that some of the elements of this document may be the subject of patent
rights. CEN [and/or CENELEC] shall not be held responsible for identifying any or all such patent rights.

According to the CEN/CENELEC Internal Regulations, the national standards organizations of the following
countries are bound to implement this European Standard: Austria, Belgium, Bulgaria, Cyprus, Czech
Republic, Denmark, Estonia, Finland, France, Germany, Greece, Hungary, Iceland, Ireland, ltaly, Latvia,
Lithuania, Luxembourg, Malta, Netherlands, Norway, Poland, Portugal, Romania, Slovakia, Slovenia, Spain,
Sweden, Switzerland and the United Kingdom.
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1 Scope

This European Standard specifies the vocabulary and service requirements for media surveys in the field of
print media.

2 Normative references

The following referenced documents are indispensable for the application of this document. For dated
references, only the edition cited applies. For undated references, the latest edition of the referenced
document (including any amendments) applies.

ISO 20252:2006, Market, opinion and social research — Vocabulary and service requirements

3 Terms and definitions
For the purposes of this document, the following terms and definitions apply.

31

client

individual, organization, department or division, internal or external, which requests or commissions a
research project

[1SO 20252:2004, 2.8]

3.2
code
numeric or alpha character or combination of characters associated with each response category

[1SO 20252:2004, 2.9]

3.3
code frame
list of categories with associated codes for classifying responses

[1SO 20252:2004, 2.10]

34

first reading yesterday (FRY)

variation of the “Recent Reading” model in which for all titles being read a question follows if a particular copy
(issue) has been read yesterday for the first time

3.5

first reading in publishing interval (FRIPI)

variation of the FRY-model in which for all titles being read a question follows if the particular titles has been
read within the last publication interval for the first time

3.6
frequency
frequency of being exposed to a medium within a specific time period

3.7

interview
activity of collecting information from respondents
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3.8
print medium
newspaper or magazine either sold or freely distributed

3.9
questionnaire
structured tool for collecting data consisting of a series of questions

[1SO 20252:2006, 2.44]

3.10
quota sampling
method of constructing a sample so that it conforms to a predefined structure with respect to certain variables

[1SO 20252:2008, 2.45]

3.1

random sampling

procedure such that each member of the sampling frame has a specific positive chance of being included in
the sample

[1SO 20252:2008, 2.40]

3.12
reach
share of target persons within a universe exposed to a medium within a specific time period

3.13
readership projection
projection in absolute figures of the share of target persons exposed to a medium within a specific time period

3.14
readership profile
structure of the readership of a particular title

3.15
recent reading
reading within a specific time period

3.16
representativeness
extent to which a sample represents the defined target population

[1SO 20252:2008, 2.47]

3.17

research service provider

individual, organization, department or division, internal or external, which conducts research projects or parts
of them

3.18
respondent
person from whom data are collected

3.19
sample
subset of the target population from which data are to be collected

[1SO 20252:2008, 2.52]

Documents
Document Sharingd—iub

Full document details: BS EN 15707:2008


http://dx.doi.org/10.3403/30116605
http://dx.doi.org/10.3403/30116605
http://dx.doi.org/10.3403/30116605
http://dx.doi.org/10.3403/30116605
http://dx.doi.org/10.3403/30116605
http://www.avadocuments.com/doc/bs-en-15707-2008
http://www.avadocuments.com/doc/bs-en-15707-2008

BS EN 15707:2008
EN 15707:2008 (E)

3.20
sampling frame
list of population elements or other appropriate sources from which sample members are selected

[1SO 20252:2004, 2.53]

3.21

subcontractor

individual, organization, department or division, internal or external, which takes responsibility for executing an
element of the research project on behalf of the research service provider

3.22
target population
population of interest to which inferences are to be made

[1ISO 20252:2004, 2.60]

3.23
universe
synonym for target population

4 Requirements
4.1 Cooperation with clients

411 Client briefing for research service provider

If the objectives of the research projects and/or other requirements do not appear to be described fully enough
in the client’'s documents, the research service provider shall request a more detailed briefing from the client.
Any briefing shall be documented.

4.1.2 Changes in the specification of work

The research service provider shall be responsible for agreeing and confirming in writing with the client any
changes that will affect the project or client requirements, which may include the cost, timing and any other
agreements stated in the research proposal, cost quotation or contract.

4.1.3 Use of subcontractors

The research service provider shall inform the client which subcontractors, if any, are to be used, for any part
of the research process, before these subcontractors undertake the work. Any subsequent changes in
subcontractors to be used shall also be communicated to the client.

4.1.4 Client review of questionnaire

The research service provider shall give the client the opportunity to participate in the design and/or the review
of the questionnaire. The research service provider shall obtain the approval of the questionnaire unless it is
waived by the client. This approval shall be documented.

4.1.5 Checking of data quality

The research service provider shall allow the client to check the quality of data collection as well as data
editing. Clients shall be informed if their checking could affect the quality of the data collected. The research
service provider shall take adequate steps to ensure that the identity of respondents and interviewers is
protected and that clients agree to respect this.
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